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Magnetic appointed by THEPARTNERS as official designers for Istanbul
Chamber of Commerce’s Istanbul Pavilion at the prestigious
MIPIM exhibition.

Multi-disciplinary design and communication agency Magnetic have been
appointed by THEPARTNERS, one of Eastern Europe’s biggest production
companies, as their official designers for all materials relating to Istanbul
Chamber of Commerce’s [ICOC’s] attendance at the prestigious MIPIM real
estate exhibition which took place in Cannes, France, 10-13"" March 2015.
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’ A : 2015 WAS ‘DIGITAL REVOLUTION’2 AND ICOC AIMED TO HIGHLIGHT THE
LY "’ HUGE INVESTMENT POTENTIAL IN ISTANBUL BY SHOWCASING NEW REAL

' ESTATE PROJECTS IN AN INNOVATIVE AND CREATIVE MANNER.
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THE FOCAL POINT OF ICOC'S EXHIBITION SPACE WAS THE HUGE 1/1000
SCALE MODEL RECONSTRUCTION OF 96 KM2 OF ISTANBUL. THE MODEL
/ FEATURED ICONIC HISTORICAL BUILDINGS ALONG WITH REAL ESTATE AND

. o T . INFRASTRUCTURE PROJECTS AND IT WAS ALSO ENRICHED WITH VIDEO
# MAPPING, MOTION, LIGHT AND VISUAL EFFECTS.



BRAND DEVELOPMENT

Appointed as creative consultants and a ‘one stop shop’ for all of THEPARTNERS' and
ICOC’s design needs far the exhibition, Magnetic were tasked with creating a modern
identity to use at the exhihition which blended seamlessly with ICOC’s current branding
and was in keeping with the Digital Revolution theme.

In response to the brief Magnetic created a new logo based around ICOC’s existing
logo and used the colours and imagery to create a consistent identity and theme
which was applied to all media.



BRAND TYPEFACE: GOTHAM

Typeface Properties:
Serious, elegant, memarable, dynamic, modern, attention taking

Despite being a maodern typeface, gotham feels extremely familiar when you look at it. This resonates
with Istanbul’'s motta: The oldest and the newest city. This clean, simple and elegant typeface provides
a modern, honest and an ambitious look. The geometric forms also correlate with the main subjects
of MIPIM: Achitecture, real estate and the property market.

KEY VISUALS: TRIANGLES

The triangle used on taop of the letter “i” is actually coming from one of the arrow heads used in
ICOC's own logo. This gave us the opportunity to blend the name of the city with the existing logo
of ICOC. The triangular theme then got used in all media (both digital and print] in various forms,
colours and sizes to create a dynamic, progressive, and an innovative feel while letting us to keep
brand consistency and unity across all media.



PRIMARY COLOUR - BLUE

The blue colour is already used in ICOC'’s existing logo.
Blue is also the colour that represents Istanbul best. The
Basphorus, the blue skies, The Blue Mosque, the evil eye
just to name a few memarable icons of the city which
share the blue calour.

SECONDARY COLOURS - BLACK, WHITE, GRAY

Black, white and gray are the secondary colours which
matched with our primary colour, blue.

These colours allowed us to add dynamism with colour
variations and various shades, while keeping the seriousness
of the identity. We couldn’t go for the mare flashy colour
tones as we wanted the “Big Istanbul Model” to take most

of the attention inside the pavilion. These colours matched
perfectly with the furniture used in the pavilion and created
a great backdrop for the Big Istanbul Maodel.
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PAVILION DESIGN

Magnetic was assigned to design all the interior and exterior walls of the pavilion.
We were also asked to redraw a large scale map of Istanbul to cover one of the walls.
The design challenge was to create a visually pleasing and peaceful space while
keeping the brand consistency, without taking the main attention, which should be on
the Big Istanbul Model.
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To highlight the huge infrastructure projects
currently underway in Istanbul, Magnetic created
an eye-catching infographic about Istanbul and
also a hand drawn map which covered a whale
wall of the exhibition pavilion.
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PRINT DESIGN

Magnetic’s services also extended to project management for the designed pieces
and worked with the THEPARTNERS, to oversee the design and production of the
exhibition guides, the saocial media visuals, the mailing campaign, all flyers, leaflets
and posters and even the staff uniforms and lanyards. Through working with Magnetic,
THEPARTNERS were able to ensure that the branding was caonsistent throughout the
exhibition as well as anline.
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Magnetic converted the bullet point statistics about Istanbul
into visually pleasing and easy to understand infographics.
These infographics were also used on the website.

TURKEY |S 3 ECONOMY
— N THE WORLD
WITH A GDP OF USD - WORLD

822 BILLION, anp 77H wWiTH A

PURCHASING POWER PARITY OF
USD 1.42 TRILLION.

INCOME PER CAPITA

IN TURKEY WAS OVER

USD 10 THOUSAND . . . 1 8 %
IN2013. |N| TERMS OF OF TURKEY'S
$ PU RCHASI NG TOTAL POPULATION
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BETWEEN 2004 AND 2014, USD 1 BILLION.

NEARLY 25 THOUSAND
OUT OF THE 41 THOUSAND

INTERNATIONAL COMPANIES
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FACTS AND FIGURES

Istanbul's share in the national GDPis 27%

Istanbul’s export and import figures
agocount for mare than half of the natlonal
export/import volurme.

Similar to the case in the population, 18%
of the working population are cmployed
inlstanbul.

Nearly 43% of the total taxincome in Turkey

is collected in |HL8ﬂhLI|

31% of the total foreign visitors visit [urkey
p.]rln ularly to see Istanhul.

rhere are 3 113 mosegues, 40 churches
and 18 synagnguss in Istanbul.

Thcre are ll? universities in I';mnbu\

The Turklsh construction mrJus[ry
emplovs 2 million peup\e

The nurnber af l:onstru::tiun companies
registered with the Istanbul Chamber
of Commerce has reached 80 thousand.
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DIGITAL DESIGN

Magnetic also designed an affiliated website faor the exhibition
(www.istanbulatmipim.com] along with a mabile friendly version and also
produced all of the design work for touchscreen information points.
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THE ICOC'WORKS IN A WIDE RANGE OF FIELDS TO IMPROVE ITS HEMBERS
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AUGMENTED REALITY

In keeping with the Digital Revolution theme, Magnetic
also enriched all printed materials with Augmented
Reality which is a new technology that allows digital
layers to be embedded onto any printed material,
essentially bringing them to life when they are
scanned with a smartphone.

From exhibition guides to the magazine adverts and
the leaflets given out inside the Pavilion, Magnetic
enriched all the printed materials with Augmented
Reality. With this cutting edge technaology the visitors
were able to watch introductory videos, see the
pavilion’s location on google maps, go directly to the
website, follow ICOC on social media and see photas of
Istanbul as a slideshow all through their smartphone
and use of the LAYAR app.
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ISTANBUL CHAMBER OF COMMERCE
AND PERIPHERY LANDSCAPE PROJECT

The project covers the transformation of the area between Eminnii and Sirkeci
squares where Istanbul Chamber of Commerce Building is also located.
Within this project, the possibility of providing an uninterrupted and level pedestrian
movement between the coast and these squares is examined. The area will be.
transformed into a cultural centre while keeping the continuity of the urban fabric.

Scan with ew this project in 3D,

-Mobile 3G

16:00
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Mobile 3G 16:01 7 79% Wl

Through Augmented Reality visitors will be able to view
the new construction projects in 30 on top of the large
scale posters designed by Magnetic.



H MAILING CAMPAIGN

Magnetic designed the teaser style emails and social media posts

which were sent out to all attendees of MIPIM before the exhibitian. MEET TH E
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CARRY ISTANBUL IN YOUR POCKET CARDS n

Magnetic also devised the “Carry Istanbul In Your Pocket” campaign
and orchestrated a high tech videography shoot to capture various
360 degree panoramas of Istanbul. These panoramas were

then embedded on pocket size cards and they are enriched with
Augmented Reality, giving visitors the oppaortunity to experience the
sights and sounds of Istanbul through their smartphone, whenever
they like and wherever they are.

20000 copies of these cards were handed out to the visitars of MIPIM.




POSTCARDS ENRICHED WITH AUGMENTED REALITY n
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WITH ITS 8.500 YEARS OF HISTORY AND . = :
WONDERFUL NATURE, ISTANBUL IS THE FQ ‘ WITiV-I-ITSSSOBYEARSGI;HISTOR;'AND
CAPITAL OF ROMAN, BYZANTINE AND-OTT: -y - WONDERFUL NATURE. ISTANBUL IS THE Funf
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AND EUROPE, WITH THE PERFECT BLEND OF  CULTUREAND H_E-RI.I'AGE.FRUAM BOTH SIDES.

CULTURE AND HERITAGE FROM BOTH SIDES.
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ISTANBUL@MIPIM - CREDITS

PROJECT OWNER
Istanbul Chamber of Commerce
www.ito.org.tr

EXECUTIVE PRODUCER
THEPARTNERS, Istanbul - Turkey
www.thepartners-ist.com

GRAPHIC DESIGN, WEB DESIGN,
VISUAL COMMUNICATION AND
AUGMENTED REALITY AGENCY
Magnetic
www.magnetic-londan.co.uk
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www.magnetic-london.co.uk

hello@magnetic-london.co.uk
+44 (0] 20 3290 5226



